
Reasons to advertise 
1.	 Each year reach 250,000 affluent corporate, locals & visitors to WA
2.	 Position your business as an industry leader
3.	 Generate lucrative new, repeat & referral business

For new business 
1.	 Put your business on the map
2.	 Establish a premium brand
3.	 Build an affluent new client base 

For established business 
1.	 Maintain market position
2.	 Leverage brand and reputation
3.	 Generate invaluable repeat & referral business

How we guarantee success 
1.	 Targeted distribution guarantees access to key markets 
2.	 Inimitable production quality and content guarantee readership
3.	 Positioning alongside WA’s leading businesses guarantees premium branding

Targeting key markets 
1.	� Affluent locals; through a loyal readership built over 13 years and beauty 

salons, cafes, restaurants, gyms, medical centres, event sponsorship...
2.	 Corporate clients; through direct mail to 6,000 leading executives
3.	 Visitors to Perth; through 6,000 hotel rooms, airport lounges & Emirates airlines 

Proof of success 
1.	� A repeat-advertising rate in excess of 90% with the leading brands & 

businesses in WA
2.	 Why would they continue to invest if it wasn’t working for their business?

Share in the success of WA’s most successful 
brands and businesses by putting your business 
in front of more than 250,000 affluent locals and 
visitors to Western Australia. 

WA’ s  P r e m i u m  Ma  r k e t i n g  M e d i u m

 W E S T E R N  A U S T R A L I A ’ S  E S S E N T I A L  L I F E S T Y L E  G U I D E

Hidden beauty
Wonderful wine, fi ne food, fabulous fashion, 

boutique bars... uncover the best of WA

Nuclear power

WHY WE 
NEED 

NUCLEAR 
POWER WA Legend

Lock up your 
daughters

The incredible tale of 

the commander of Kokoda

Sex, drugs and attitude in 

Perth’s private girls’ schools

Why it WILL come to WA

More for men
Cigars, colognes, 

blues and Bentleys...
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If it’s shaping up to be a three-latte day, there’s nowhere better to park the pram than Dôme. While bub is safely ensconced 

in a sturdy, clean highchair, happily dribbling on our Junior Menu, you can rest your sleep-deprived body in our super-comfy 

leather armchairs. After a large, satisfying cup of the world’s finest coffee, a scrumptious muffin or hearty toasted bacon and 

egg baguette and a leisurely flick through the latest magazines, you’ll feel ready to take on the world (or at the very least a 

pint-sized person or two). For feeling human again, there’s no place like Dôme.

9:45am thursday.

caffeine fix.

because she wasn’t quite 

so angelic at 2am.

✓ �4 editions

✓ �12 month 
exposure

✓ �Powerful 
branding

✓ �Targeted 
distribution

✓ �88,000 copies

✓ �250,000 
readers

✓ �plus online 
promotion

✓ �Proof of 
success

MEDIA KIT 2010 

time out health, beauty & style
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musicfeature

GET EXCITED PEOPLE! The sun is shining, there’s 
music in the air and fl uoro is but a stain on our 
sartorial past (we hope). Yes, the festival season is 
here, screaming for us like Joe Cocker in his fi nal 
moments at Woodstock. And boy does it have 
us buzzing. How could it not with such musical 
greatness as The Killers, Muse, Lily Allen, Shaggy, 
Rob Thomas and Yeah Yeah Yeahs hitting our 
stages? That’s right folks, this set list is hotter than 
a pair of sunburnt shoulders at Southbound, in-
dulging our pleasures from rock to reggae, country 
to dance. The sticky question is: which one (or fi ve) 
to go to? And for the not so hard-rockers, how to 
stay alive? Well, as always Scoop is here to get your 
knickers out of a knot, bringing you the low-down 
on the best music festivals sailing in this summer.  

Southbound
A regional favourite in the festival game, South-
bound has grown by leaps and bounds from its 

modest 20-act line-up in 2005. Now stretching over 
three days, with more than 60 national and interna-
tional acts, the arts, camping and music event is not 
for the faint hearted. Expect rocking tunes, lots of 
skin, fond memories and blistering sun. 
HIGHLIGHTS Yeah Yeah Yeahs, Moby, Emiliana 
Torrini, Kate Miller-Heidke, Xavier Rudd, 
Seasick Steve. 
WHEN January 8 - 10 
WHERE Sir Stewart Bovell Park, Busselton 
Visit sunsetevents.com.au.

Raggamuffi  n 
Come on now, who doesn’t love a bit of reggae? 
The healing vibrations, the honest lyrics; it’s music 
that speaks to the soul, man. Raggamuffi n contin-
ues to celebrate all sounds Rastafarian. 
HIGHLIGHTS Wyclef Jean, Shaggy, Julian Marley, 
Blue King Brown. 
WHEN January 25

Whether you’re moved by rock or rolled by reggae, there’s a 
plethora of magnifi cent musical talent coming your way... 
text « nathan scolaro

WHERE ME Bank Stadium, East Perth
Visit raggamuffi n.com.au.

Beck’s Music Box
It’s Perth’s most atmospheric festival, perched on 
The Esplanade with our sparkling skyline as the 
backdrop. Yes, Beck’s Music Box is back, cooler 
than ever, bringing us 23 nights of beautiful world 
music. If you’re after a more intimate, couch-
comfortable festival (with decent eats and drinks), 
it’s here.  
HIGHLIGHTS Marianne Faithful, Jamie Lidell, 
Yo La Tengo, Dirty 3.  
WHEN February 6 - 28
WHERE The Esplanade, Perth City
Visit perthfestival.com.au.

City Muster
A little bit of Tamworth rolls into Perth this Febru-
ary and it’s bound to draw the masses from across 

TURN UP, TUNE IN: 
(Clockwise from left) 
Beck’s Music Box at the 
Festival of Perth, Lilly 
Allen (Big Day Out), Wolf-
mother (Southbound), 
Muse (Big Day Out). 

Sounds like

summer

for men
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stylePORTFOLIO
with nathan scolaro 
« nathan.scolaro@scoop.com.au

Hot
Get strutting men of Perth:  
with a host of new shops and 
collections about, our city has 
never looked trendier.  

This just in: Lloyd Slides
If you’re keen to direct the beachgoers’ stares 

away from your six-pack padding this summer, 

then slip on a pair of these new slides from 

Lloyd. The bold colours and fl ashy patterns are bound to 

keep eyes below the bathers. They’re comfy to trot too, 

combining a full rubber sole with ergonomic design so you’re 

feet literally mould into the casing – bliss. Available at Tread 

Shoes, 83 Rokeby Road, Subiaco, (08) 9388 7088, treadshoes.com.au. 

Round-ball champ 
Harry Kewell comes 
through with the goods 
again, this time in the 
form of snappy summer 
threads. The latest col-
lection from Politix pulls together the gritty edge 
of urban attire and the male-o-chicness of modern 
formwear. Check it out at Politix, 200 Murray 
Street, (08) 9221 4568, politix.com.au. 

King of cool

SUITABLY IMPRESSED We have a slight obsession with Paul Smith here at Scoop. 
He just has this awesome knack for designing pieces that are left of centre, but always on the 
mark. The Spring/Summer 09 London line is true to form, bringing his penchant for contemporary 
patterns and styles to the traditional two and three-button suits. He also introduces a new slim 
range of single-button, three-piece suits that are sophisticated and playful in equal measure. 
The collection is in store now at Parker & Co., (08) 9321 8621, parkerco.com.au.

Tapered jackets, drainpipe jeans and 
winklepicker boots are the sartorial bread 
and butter of any self-respecting indie lad. 
And with the arrival of Jack London in the 
recently unveiled Enex 100, all are in full 
supply. The Melbourne label takes its cues 

from the punk-rock fashions of the 60s (think early Beatles or 
Rolling Stones), blending that too-cool-for-school attitude with 
classic tailoring. Jack London’s a winner for you guys who are in 
constant pursuit of a slimmer fi t. The designs are subtle but the 
fi nishing touches are sharp. Enex 100 arcade, Hay Street Mall,  
jacklondon.com.au.

male

Jack in the box

food & wine
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Summer’s here folks – along with 17 
million good reasons to rediscover the 
joys of alfresco dining. 

And because we’re a friendly, sup-
portive bunch at Scoop, known for 

taking in homeless kittens and never, ever, saying 
no to telephone salespeople from Third World 
countries, we’ve come up with some simple but 

Summer is here, so it is time to roll out the picnic rug and whip up 
some quick alfresco nibbles, which will take time-challenged 
gourmands no time at all. text jane cornes « images michael chestnutt & tim lofthouse

i h i i i ll h i i d

PerfectPicnic

sexy ideas for your next outdoor dining experience.
As a card-carrying member of Bone Idle Hedonists 
Inc, any alfresco nibble fi nding its way into my 
repertoire has fi rst to meet a set of strict criteria:

1. Must be obscenely easy and quick to make. 
Extra points are awarded if it can be removed from 
the package or wrapping and served as is.

2. Must look good on a platter, have no runny 

bits and a zero squidge rating (to be fair, the 
squidge rating thing can be waived in the case of 
cheese platters featuring ripe brie, camembert).

3. Must be easy to eat either with fi ngers or, in 
exceptional circumstances, one of those combined 
fork, knife and spoon thingos usually referred to as 
a splade but which could, when you think about 
it, just as easily be called a foon or knork. 

Fortunately, when it comes to buying quality 
picnic fare, Perth has never had it so good. 

Julie Mews is co-author of the just-released and 
completely revised second edition of The Food 
Lover’s Guide to Perth, (Fremantle Press $24.95) 
which includes comprehensive information on 
Perth’s fi nest and most interesting food retailers. 

Julie says that in the two years since she and 
co-author Lisa Hummel-Robson fi rst published 
their “treasure trove of dedicated food retailers”, 
they’ve discovered a further 79 gourmet food outlets 
worthy of inclusion. 

What’s more, Julie says we should be having 
more fun when we shop.

“Shop with an open mind, go and see what’s 
out there, make friends with the shopkeepers and 
ask them that all-important question: “What’s best 
today?” 

So that’s exactly what I’ve done to bring you 
this story, and jolly good fun it was, too. Below 
you’ll fi nd four of my favourite gourmet outlets, 
chosen because I reckon they offer you the best in 
one-stop-shopping for your next gourmet picnic.
All the outlets I’ve listed carry an exceptionally 
wide and wonderful range of products, along with 
a big selection of quality cured meats and fancy 
cheeses pretty much tailor-made for antipasto-style 
dining. 

Alongside the ingredients, I’ve also included 
some ideas on how you might best use them to 
enhance your next picnic. 

Finally, to help you in your journey towards 
look-at-me-I’m-a-food-wanker status, I’ve included 
some basic recipes for my own favourite picnic 
essentials.

Boatshed
40 Jarrad St, Cottesloe. (08) 9284 5176

• HELP-YOURSELF SUNFLOWER SPROUTS. Often 
hard to get in the bigger supermarkets. Not cheap 
but a little goes a long way. Perfect as the fi nishing 
touch on salads. 
• BEAUTIFUL LOOSE HERBS AND SALAD LEAVES. 
Choose from over 30 varieties, including the 
elusive tarragon. 
• BOTTLES OF SEXY WATER. We know it’s wanky 
but we love those tall, cylindrical glass bottles of 

the guide
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CBD & surrounds
 

BURsWooD
Verge Cucina 214 

pERTH cBD
1907 217
9 Marys 213
Balti 213
Café 218
Delizioso Café 217
Devilles Pad 218
é cucina 213
Friends Restaurant 219
The Grill 211
Halo  215, 219
Joe’s Oriental Diner 211
The Lucky Shag Waterfront Bar 217, 219
Maurizio Restaurant 214
Metro Bar & Bistro 216
Millioncino Restaurant 214
The Old Brewery 219
Reveley’s Cafe 212 
Seizan 214

EAsT pERTH
Restaurant Amusé 218
The Royal 219

EAsT VIcToRIA pARK
Christina’s 216

HIGHGATE 
Jackson’s 215
Lincoln’s 102 216
Must Winebar 219
2 Fat Indians 213

LEEDERVILLE
Sayers Food 212

MoUNT HAWTHoRN
Azure 215
The Cabin Wine Bar 219
Ha-Lu 214
Riche Fine Belgian Chocolates 218

MoUNT LAWLEY
Coode St Cafe 211
Malt 215

NoRTHBRIDGE
Brass Grill 217
Four Seasons Roasting Duck Restaurant 212
Maya Masala 213
Opal Café 212

NoRTH pERTH
Blakes Cafe 211
Da Vinci 213

Il Circolo 218
Saowanee’s Place 218
That Little Mexican Place 215

soUTH pERTH
Chez Metro 216
Mends St Cafe 212
Red Cabbage Food + Wine 216
The Windsor 217

WEsT pERTH
Black Tom’s 217
Botanical Cafe, Kings Park  211
Fraser’s 215
Julio’s Restaurant 214
Opus - Restaurant at the Richardson 218
Perugino 214
Royal India 213
Table Seventy Eight 216
Villa D’Este Restaurant 214

VIcToRIA pARK
The Silver Spoon Food & Wine 216

Western suburbs  
cITY BEAcH
The Groper & His Wife 217

cLAREMoNT
On The Terrace 216
Pronto Ristorante e Pizzeria 214

coTTEsLoE
Bluewaters Cottesloe 215 
Cottesloe Beach Hotel 211, 219
Indiana, Cottesloe Beach 219
Jade Court 212
John Street Cafe  211
Little Cloud 218
Two Fat Indians 213

cRAWLEY
Matilda Bay 216

NEDLANDs
Chelsea Pizza 217
Pata Negra 218
Steve’s Fine Wine & Food 216

sHENToN pARK
Star Anise 216

sUBIAco
Bistro Felix 218
Delizioso Cafe 217
Kome 214
Lanna Thai Cuisine 218
Meeka Restaurant 216
Satsuki 214

Perth Hills  
DARLINGToN
Darlington Estate Winery 215

GUILDFoRD
Alfred’s Kitchen 211
Lilac Café & Restaurant 215
Padbury Café & Restaurant 216

JARRAHDALE
Millbrook 216

Swan Valley

HENLEY BRooK
Bleeno’s Bistro 213

MIDDLE sWAN
Oakover Restaurant 212

MIDLAND
Coolgardie Safe 211

RESTAURANT CUISINE GUIDE
African 211
Asian Fusion 211
Australian 211
Brasserie 211
Café Dining 211
Chinese 212
Coffee 212
French 213
German 213
Indian 213
Italian 213
Italian Fine Dining 214
Japanese 214
Late Dining 215

Mediterranean 215
Modern Australian 215
Modern European 216
Pizzeria 217
Pubs With Food 217
Seafood 217
Something Special 217
Spanish 218
Thai 218
Tuscan 218
Waterfront 219
Wine Bar 219

The coffee club locations 213

Dome locations 212

Toraya 214
The Vic 217
Witch’s Cauldron Restaurant 217

 Southern suburbs
AppLEcRoss
Beethoven German European Cuisine 213
Bluewater Grill 215
Gala Restaurant 218
Gucce Restaurant 214
Raffles 219

AscoT
Aquarium Seafood Chinese 
Restaurant 212, 217

ATTADALE
Paradiso 214

BIcToN
Walter’s River Cafe 216, 219

coMo
Pagoda Restaurant and Bar 218

MosMAN pARK
Mosman’s Restaurant 217, 219

 Northern suburbs
HILLARYs
Hippo Creek 211 
Ishka Restaurant 215, 219
Portofinos 215

INNALoo
Bollywood 213
Capricci’s 213
Punjab 213

MINDARIE
Portofino’s Cafe at Quinns Beach 212

NoRTH BEAcH
Clarke’s of North Beach 218
Soda Cafe 212
Soda Sunlounge 219

scARBoRoUGH
Hippo Creek  211

soRRENTo
White Salt  212

WANNERoo
Leapfrogs Cafe Restaurant   211

WARWIcK
Serenade Palace Seafood Chinese 
Restaurant 212

WATERMAN
Wild Fig  212, 219

WEMBLEY
The Wembley Hotel 217
Woollylatte’s 213

Fremantle
EAsT FREMANTLE
George Street Bistro 216
Gigi’s on George 215

FREMANTLE
Atrium Garden Restaurant 217
Char Char Bull 215
Chocolateria San Churro 218
Convict Cafe 211
Maraschino 211
The Essex Restaurant 215
The Mussel Bar Fremantle 219
The View 216
Villa Roma 214

All Seasons Catering
Beaumonde Catering
Big Belly Bus Caterers 
Cocktail Gastronomy
Comestibles
Delizioso Cafe 
Function Concepts
Graham Arthur Catering 
Heyder & Shears
Holy Basil Asian Catering
Innovations Catering
Maurizio 
Perth Bartender 
Ripe Art 
The Urban Pantry

CATERERS 221

The Beaufort St. Merchant
Breadquarters at the Herdsman
Choux Café 
European Foods
Figjam
George Street Merchants
Gourmet Indulgence
Little Miss Cupcake
Scutti
Sophisticake
Steves Fine Wine and Food 
Sweet on Cupcakes
Turban Chopsticks

GoURmET 
FooDS &  
PATISSERIES

220

PERTH’S 
BEST 
NIGHTlIFE

222

Perth’s best restaurants, caterers, gourmet foods, pattiseries & nightlife

GuideGuideTHE « For 
your 
next 
event

AFRiCAN BRASSeRie

ASiAN FuSiON CAFe diNiNG

AuSTRALiAN

features
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futureperth

W hen young Australian 
comedian Josh Thomas 
recently announced on 
Twitter he was coming 
to Perth, he got a lot of 

responses: “No, don’t come, you’ll be so bored… 
There is nothing to do here, there’s only a bell 
tower and a ferris wheel…”  And while Josh could 
crack a few gags about our embarrassment about 
our city’s appeal to visitors, for many others, the 
joke is wearing very thin.

Perth is a beautiful city. Situated on a wide, 
sparkling river, nestled against long sandy beaches 
under a perpetually cloudless sky, the metropolis 
has developed, sprawling out under the sun, creep-
ing up and down the coast. For the most part, 
those of us who live here have an enviable, carefree 
lifestyle, free of nasty traffi c snarls or high crime 
rates, we have space and gardens and hospitals and 
schools. What we don’t have is much urban vibe 
with all the culture, nightlife and shopping options 
we might expect a big city to have. 

But slowly, it seems that might be starting to 
change. Boosted by the mining boom of the past 
few years, Perth’s inner city has had a fl ood of 
new retail and offi ce developments and inner city 
apartments. Major redevelopmenst are planned 
for Northbridge, East Perth and the city fore-
shore. Changes to liquor licensing laws have seen 

a handful of funky new bars open in previously 
dark corners of the CBD and suburbs and the state 
government is committed to extending retail trad-
ing hours. It’s a trickle of change many are longing 
to see turn into a raging fl ood. 

Every few weeks it seems someone has a new 
plan or vison for the city centre. Community and 
business groups are holding forums and sum-
mits and breakfast meetings regularly. As well as 
CityVision, which has been a vocal advocate for 
strategies to improve Perth since 1987, there are 
now lobby groups such as FuturePerth (a group of 
planners, students, tourist operators and others in-
terested in encouraging Perth to “open its mind”); 

Perth City Focus, representing retailers in the heart 
of the CBD, and the Committee for Perth, formed 
in 2006 by a group of Perth businesses in order to 
“seek to promote and enable change that drives the 
sustainable development of Perth as a metropolis 
of rich cultural diversity, economic prosperity and 
world class amenities”.

“People are talking, and people are listening 
and nodding furiously. There are lots of people 
keen to push forward,” says government architect 
Steve Woodland, who advises on urban design 
issues as well as specifi c building projects through-
out the city and in regional areas. In fact there are 
so many plans and visions rocketing around Perth 
that Ken Adam from CityVision wryly refers to 
our “naval gazing” while Committee for Perth 
CEO Marion Fulker talks about “vision fatigue”.

Many of the ideas sound fairly similar: we want a 
vibrant city with a variety of entertainment options, 
a city that makes the most of our unique character 
and setting on the water and embraces Aboriginal 
heritage and cultural diversity. We want spaces that 
encourage community building and plenty of art 
and culture. We want a welcoming city. 

But while we might appear to agree on the out-
comes, how we actually achieve them is the subject 
of robust debate. And, for every person praying 
for rain there are others fearing they, and the Perth 
they love, will be drowned in the resulting deluge. 

Will Perth compromise its carefree lifestyle with 
too much social change, risk the physical assets it 
does have with too much development or take the 
soft option and end up achieving nothing much.

“We can all come up with aspirational com-
ments for Perth but how do we actually get there?” 
Marion asks, “We are still quite country-townish 
and we tie ourselves up in knots about it,” she says.

Chamber of Commerce and Industry chief 
executive James Pearson is frustrated that we seem 
content to limit our imagination when it comes to 
making the most of what we have in Perth. 

HISTORY
FUTURE
Perth is standing on the cusp of change – with one foot wiggling 
its toes in a comfy suburban slipper and the other itching to slip 
on a stiletto and go partying, we are being asked to think hard 
about what sort of a city we want for the future. And with another 
resources boom rolling our way and a population explosion 
looming, the questions are becoming more pressing.
Danielle Benda investigates. « illustration emma thomson

Mark Barnaba,   West 
Coast Eagles chair-
man, businessman
What are you most proud 

of in WA? Our people 

and our standard of living. 

Perth is now, without ques-

tion, one of the fi nest cities anywhere in the world 

in which to live. All of us that live here are indeed 

lucky to be in that position.

What don’t you like about Perth? Its isolation 

can wear you down at times – a refurbished and 

expanded airport would certainly help alleviate 

some of that feeling.

Do you have a vision of how Perth might be 

in, say, 20 years? One of the two or three major 

global centres for natural resources, boasting 

world class entertainment, sporting and cultural 

precincts, and consistently rated as one of the top 

fi ve “most liveable cities” on the planet.

Do you have any fears for WA’s future? That 

we get complacent and take for granted what 

we have. We still have much to do to take WA to 

where it needs to be in 20 or 30 years’ time.
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Marrakeshexcess
More is more is our motto; so pile on the beads, 
pattern and voluminous fabrics, and get set for 
the summer of the seventies doll.

styling rachael ciccarelli « image craig kinder « model fi ona thomas from chadwick models « 

hair shane dias from head studio « makeup francesca poggi for viven’s creative 

« many thanks to caversham house for the use of their beautiful boat, the karen sue.
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Missoni woven scarf, $395, Missoni silk scarf, 

$395, Escapluario brown leather cross, $112, 

red rosary beads, $52 and assorted bead 

strands $65 each, Missoni aqua sarong $155, 

all Iridescent Sea (08) 9438 1110; Bond-eye 

Tangier halter top, $79.95, Four Seasons 

(08) 9322 2907; Klutch ring, $110, Varga Girl 

(08) 9444 8990; Lee Mathews Raj pant, $379, 

Adam Heath (08) 9385 1044; Vermouth shoes 

in mulberry, $199.95 Wittner (08) 9481 0723.

WA’s Leading Lifestyle Magazine

M A G A Z I N E



O N L I N E

Welcome to the brand new

www.scoop.com.au

WA’s leading lifestyle, events & travel guide.

Providing invaluable online exposure to Scoop magazine clients

scoop.com.au
content
Features: from all 8 Scoop Publishing titles.
Read Us Online: all magazines available online .
News: daily event, travel & lifestyle news.
Events: the most comprehensive portal in WA.
Travel: covering every travel region & town in WA.
Directories: including restaurants, nightlife, wineries, 
galleries, tours, attractions, accommodation...

Read Us Online
All magazines are available online with:
• Key word search
• Zoom in and out
• Email to a friend
• Links to client web sites

The weekly e-newsletter
Reaching 1,000s of subscribers with:
• A weekly events guide
• The latest events & lifestyle news
• Tickets coming on sale

Full page profiles
For relevant clients:
• A full page profile on your business
• A map marking your exact location 
• Priority search results
• Direct links to your email and web
• Updating via user name & password

TERMS & CONDITIONS  CANCELLATIONS All bookings cancelled after the cancellation date will be liable for 100% of the cost of advertising. Cancellations must be  
in writing (Scoop Publishing: Att Sales Manager – Suite 3, 266 Hay St, Subiaco 6008) or emailed to sales@scoop.com.au. DISPLAY ARtWORK Add display advertising rates 
are based on the provision of finished artwork according to artwork specifications. FEATURE PROFILES Advertising rates are based on the provision of adequate content and 
images in a timely fashion to enable layout and sign off by deadline – a maximum of 3 changes to artwork are provided; additional time will be charged at $120 per hour. Further 
terms & conditions can be found at www.scoop.com.au/advertising.

SCOOP LIFESTYLE SERIES SCHEDULES & DEADLINES

Magazine Title Effective On-Shelf 
Months Distribution Shelf 

Life
Cancellation 

Deadline  
Booking 
Deadline 

Artwork 
Deadline 

On-Shelf 
Date

Scoop autumn edition March to June 22,000 3 months 15-Jan 29-Jan 5-Feb 10-Mar

Scoop winter edition June to September 22,000 3 months 9-Apr 16-Apr 23-Apr 26-May

Scoop spring edition September to December 22,000 3 months 9-Jul 16-Jul 23-Jul 25-Aug

Scoop summer edition December to March 22,000 3 months 8-Oct 15-Oct 22-Oct 24-Nov

Scoop Traveller (ed 18) June to December 2010 30,000 6 months 23-Apr 30-Apr 7-May 22-Jun

Scoop Traveller (ed 19) December 2010 to June 2011 30,000 6 months 15-Oct 22-Oct 29-Oct 8-Dec

Scoop Functions & 
Venues 2011

September 2010 to 
September 2011 14,000 12 

months 16-Jul 23-Jul 30-Jul 15-Sep

SCOOP MAGAZINE Distribution Magazines

Newsagency / subscribers 9,000

4 and 5 star hotels (6,000 rooms) 7,500

Corporate direct mail (to 6,000 executives per year) 1,500

Clients / Industry 1,500

Airlines / airports (all major lounges & Emirates airlines) 1,000

Expos / promotions 1,000

Hair & beauty, gyms, cafes 500

Total 22,000

SCOOP MAGAZINE Display Advertising Rates
1 

insertion 
rate

2 
insertion 

rate

3
insertion 

rate

4 
insertion 

rate

Discount 0% 5% 10% 15%

Double  page $8,550 $8,120 $7,690 $7,260

Full page $5,850 $5,550 $5,260 $4,970

Half page $3,750 $3,560 $3,370 $3,180

Third page $2,950 $2,800 $2,650 $2,500

Quarter page $2,300 $2,180 $2,070 $1,950

Guide Display 
(third page) $2,300 $2,180 $2,070 $1,950

SCOOP MAGAZINE Option 1: Option 2: 

Scoop Guide Listings Pay in Advance Pay Monthly

(4 editions / 12 month) $1,560 $130 per month 

Lifestyle Series Home & Design Series
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