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✓ 12,000 copies & 12 month shelf life

✓ Positioning Your business as an industry leader in WA

✓ �Reaching 2,000 key industry leaders through direct mail to the 2,000 leading 
architects, builders, designers, property managers, suppliers and other key stakeholders in WA

✓ ��Reaching key business decision makers through direct mail to 6,000  
named CEOs and executives, newsagencies, subscriptions, key industry operators & all  
major design expos 

✓ �PLUS online promotion where WA’s Best Commercial Designs can be read online  
at www.scoop.com.au. www.scoophomes.com.au launching June 2010!

✓ �PROOF OF SUCCESS with a 90% repeat advertising rate with WA’s leading operators
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Australia, and the major reference guide for architects, builders, 
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space in 2010/11.
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Are we on the brink of a second 
Industrial Revolution? Green prophet 
and architect William McDonough 
thinks we are and that we have the 

ability to design our way out of the massive 
problems created by the fi rst one. McDonough 
has been at the forefront of “remaking the way 
we make things” for over 30 years, creating the 
philosophy of a cradle-to-cradle system that 
mimics the natural system rather than the cradle-
to-grave systems of our “smokestack industries”. 
Th e good news – he doesn’t get called loopy any 
more; the bad news – he thinks we only have 
about 20 years to fi x things. 

Many agree that the damage we have caused to 
the planet through our industrial systems and the 
resultant climate change is potentially catastrophic. 
Th e exact timing of “the point of no return” is 
endlessly debateable and frequently alarming yet, 
as an optimist might say, what an opportunity. 

McDonough has proposed that we expand the 
sustainability ethos from eco-effi  cient to eco-
eff ective. His question is – can we design things 
that not only “use less” and “do less bad”, but 
also do no harm or even give back? Cars that emit 
clean air, for example, or buildings that generate 
more solar power than they need? 

He believes our buildings should become “living 
machines” rather than Le Corbusier’s famous 
maxim of buildings as “machines for living in”. 
Th is concept of green buildings has, in a short space 
of time, taken on an urgency and momentum of 
its own. Why? Because buildings represent our 
greatest threat and our biggest opportunity. 

Th e Dollars and Sense of Green Buildings (2008) 
– a report compiled by the Green Building 
Council of Australia (GBCA) – quotes research 
that estimates that buildings use 32 percent of the 
world’s resources in construction, 40 percent of 
global energy, generate 40 percent of greenhouse 
gas emissions (GHGs), consume 12 percent of water 
and make up 40 percent of waste to landfi ll. In 
Australia, the commercial offi  ce and residential 
building sector is responsible for almost 23 percent 
of Australia’s GHGs. Th e conclusion: “Climate 
change and the need to reduce GHG emissions 
is probably the most important and urgent issue 
facing mankind. Because buildings contribute 
about 40 percent of total emissions, they should be 
at the frontline of the fi ght against global warning.”

Nationally, the GARNAUT Climate Change 
Review (2008), Australia’s ratifi cation of the 
Kyoto Protocol (2008) and a growing body of 
international evidence on climate change have 

Sustainable design in commercial building space has reached a tipping point with its features and benefi ts 
getting the nod from both the marketplace and the green crusaders. A design revolution is rolling through WA 
with our new and existing buildings, their interior fi touts and even the way we work in them, undergoing change 
and innovation. WORDS Sarah Szabo
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Each year, jaw-droppingly innovative commercial designs pop 
up all around the world in the form of restaurants, retail stores, 
offi  ce spaces and hotels. Lisa O’Neill scours the globe from 
from Sydney to São Paulo, honing in on spaces that’ll knock 
your socks off .

around the 
WORLD

Unilever, Image Adam Mark
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signifi cantly upped the ante. Initiatives like the 
GBCA’s Green Star environmental rating system, 
which evaluates the environmental design and 
achievements of buildings and other tools that 
measure a building’s active energy use (NABERS 
– Energy), have provided a common language 
and aspirational benchmarks for the building 
and design industry. Incentives like government 
agencies setting green standards for their 
tenancies and market forces responding to 
new goal posts have redefi ned the commercial 
property sector: green is in.

Th e GBCA – a not-for-profi t body set up to 
encourage a sustainable property industry in 
Australia – reports a signifi cant shift in our 
national building industry over the last three 
years that has eff ectively moved green buildings 
from a niche position into the mainstream. 
Currently, 11 percent of Australia’s CBD 
commercial offi  ce buildings are Green Star 
certifi ed with the GBCA reporting a rapid spread 
in awareness, acceptance and use of the rating 
system throughout Australia. With research 
demonstrating that green buildings 
now make short-term, long-term, psychological, 
sociological, common and economic sense, the 
question is not “why green?” but “why 
not green?”

Nadja Kampfhenkel, Western Australian 
state manager of the GBCA reports a number of 
milestones for WA: 2008 saw our fi rst 5 Star Green 
Star offi  ce design rating awarded to 235 St Georges 
Terrace (Bishops See building) which boasted a 
“groundbreaking” grey-water recycling system, 
our fi rst heritage listed building to achieve a Green 
Star rating through refurbishment (Perth GPO 
building) and our biggest building to achieve 
a Green Star rating (140 William Street with 
a net lettable area of 38,000sqm). 

2009 brought WA its fi rst 6 Star Green Star 
rating in offi  ce design – 2 Victoria Avenue (Durack 
II) signifi es that the level of sustainable approach 
is at a world leadership standard. Nadja has seen 
the number of projects seeking certifi cation 
double from one year to the next and believes that 
although we are still an emerging green building 
market, signs of acceptance are encouraging. 

Market forces are rarely altruistic, however, 
and even though general expectations about 
corporate responsibility are encouraging new 
approaches which emphasise the “triple bottom 
lines” of economic, social and environmental 
performance, the global fi nancial crisis has 
brought the black ink at the bottom of the 
fi nancial statement fi rmly back into view. 
Good news, then, that green buildings appear 

to be a win-win situation.
International studies like the McGraw Hill 

Construction Report (2007) mirror what is 
happening in Australia and confi rm that the market 
advantages of going green in the commercial 
building sector translate to an operating cost benefi t 
of 58 percent and a bottom line improvement of 
over 33 percent. It also found that a green building 
has an increased value of 7.5 percent and an 
improved return on investment of 6.6 percent.

Th e 5 Star Green Star rated one40william 
development in the centre of the Perth CBD, 
for example, has projected saving enough water 
to fi ll more than nine Olympic-sized swimming 
pools and more than $190,000 worth of electricity 
each year (not to mention saving the planet from 
1,900 tonnes of carbon dioxide). 

A study by the Royal Institute of Chartered 
Surveyors, Green Value: Growing Buildings, Growing 
Assets (2006) found that green buildings secure 
tenants more quickly, command higher rents 
or prices and have less tenant turnover. Th e BCI 
Australia Green Building Market Report (2008) 
confi rmed that owners experienced decreased 
vacancy periods and a subsequent increase in 
occupancy ratio of 3.5 percent.

Says Stuart Duplock from Hawaiian Property 
Group: “In terms of investment criteria, there 

is clearly a trend towards buildings with a better 
environmental performance. If you want to 
produce a building that is going to sustain its 
value over the long term, you must consider its 
green attributes.” Andrew Macliver, director of 
HBO+EMTB agrees: “Developers not only want 
to do it because it is environmentally responsible 
and they see that as being a good corporate 
citizen, but it is a defi nite marketing edge – they 
know that they can attract tenants with a Green 
Star rating.” Matthew Quinn from Stockland 
simply calls it “future proofi ng your asset base.”

Tangible benefi ts for tenants include a healthier 
and therefore more productive workplace – studies 
have shown that natural light, fresh air and access 
to outside views can increase productivity from 
one to 25 percent. A focus on reducing hazardous 
materials and volatile organic compounds (VOCs) 
found in glues, carpeting, paint products and 
PVC products reduces indoor air pollution which 
aff ects air quality.

Perth’s fi rst 6 Star Green Star rated 2 Victoria 
Avenue (Durack II), for example, has achieved 
a 50 percent increase in fresh air rates compared 
with industry standards; has offi  ce lighting levels 
less than 400 lux to reduce discomfort and strain 
for occupants; and has used low-VOC paints on 
95 percent of all painted surfaces and low-VOC 

carpets, adhesives and sealants. 
Increasingly, companies also want their 

corporate brand to refl ect a commitment to the 
environment, so the spaces that they build and 
occupy need to be in tune with that ethos. 

Says Richard Kilbane, development manager 
at Hawaiian: “Getting WA’s fi rst 5 Star Green Star 
rating refl ects who we are as a company.”

Th e fi rst few years of green building in Australia 
have been dominated by an emphasis on the 
premium costs of going green compared to 
traditional building benchmarks, with percentage 
fi gures attached to achieving Green Star and 
other ratings. With the widespread acceptance 
that green initiatives are not luxury items but 
simply lead to better buildings, thankfully, this 
is changing. Architect John-Paul Davies from 
Woodhead who worked on Durack II agrees: 
“Th e industry is trying to move away from 
identifying the initiative number at the bottom 
of a budget because those things get cut out – 
people can see those things and say ‘we will 
just trim here and there.’  It is more about trying to 
take a holistic approach to the building to design 
what you want to achieve and then building that 
within a project budget.” 

Th e GBCA defi nition of a green building is 
one that incorporates design, construction and 

operational practices that signifi cantly reduce 
or eliminate the negative impact of development 
on the environment and its occupants. A Green 
Star rating is achieved through addressing 
a number of categories that assess the 
environmental impact of a project’s site selection, 
design, construction and maintenance. 

Building green requires a big picture approach 
that extrapolates backwards to where building 
materials come from, and forwards to where 
they will eventually end up. It looks at the 
existing environment and how to fi t in and 
it creates strategies to minimise waste and 
maximise energy effi  ciency at all stages of the 
building’s life. It recognises that buildings are 
for people and should be healthy for them and 
promote sustainable practices like walking or 
cycling to work.

A green building eff ectively responds to its 
outside environment and the people who are 
using it: lights turn off  when and where they 
are not needed, air conditioning responds to 
individual heat sources and louvres track the 
movement of the sun to work with it. 

It’s about design that works rather than 
design for its own sake and it has the ability to 
have a tremendous impact on the planet’s 
triple bottom line.

“A combination of very rapid population growth over the last 
50 years and reckless economic growth during the same time has 
stored up massive problems for societies the world over. No nation 
is immune. Th e scientifi c evidence tells us all we need to know: 
carry on with business-as-usual growth-at-all-costs, and 
we’re stuff ed.” - Jonathon Porritt, www.forumforthefuture.org article, “Living Within our Means”.

PROMOTING DESIGN 
INNOVATION IN WA
“In designing our building and spaces, 
our cities and towns, we must ensure 
that the sense of West Australian spirit is 
encapsulated. It requires good design and 
thoughtful responses – not just buildings 
that work, but those that lift the spirit.”

Quote from State Architect  
Steve Woodland in the 2010 edition 
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As West Australians, we have been blessed with many gifts, not the least of which is the gift of place. 
The land and the ocean are embedded in our identity, so it is our responsibility to ensure future generations 
can also enjoy them. WA’s recently appointed government architect, Steve Woodland, says that through 
harnessing our culture, ecology and creativity, we can leave the legacy of a better place.

Artist impression of The Link – Northbridge’s town square looking west 

Image courtesy of EPRA
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Woodhead
Award-winning architectural fi rm Woodhead has designed the fi rst West Australian 6 Star Green Star rated 
building, once again proving its commitment to environmentally sustainable design solutions.

At the core of Woodhead’s philosophy 
is the belief that the responsibility of 
architects and designers extends beyond 

the completion of construction to incorporate the 
entire life cycle of a building.

Th e company’s commitment to conducting 
sustainable practices has been evident since 2006 
when it became the fi rst Asia Pacifi c architectural 
practice to off set all carbon emissions.

Woodhead has also established 
Environmentally Sustainable Design Minimum 
Benchmarks, is an inaugural and continuing 
member of the Green Building Council of Australia 
(GBCA) and has been actively involved in the 
creation of Australia’s fi rst Green Star rating tools.

2 VICTORIA AVENUE, PERTH CBD
Stockland commissioned Woodhead to design 

a new fi ve-storey, 7350sqm “green” landmark 
commercial offi  ce building adjacent to Stockland’s 
current 13-storey Durack Centre.

Woodhead’s regional principal and project 
architect, John-Paul Davies, said the design brief 
clearly stated “to provide a fl agship building in 
terms of design and environmental initiatives”, 
responding to Stockland’s sustainability ethos.

Th e completed building exceeded the design 

offi ce

Woodhead

INDIVIDUALLY MONITORED automated 
external louvres respond to sunlight and allow the 

building to maintain views and natural lighting.
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Bremick Design + Build
Specialising in interior design, project management and construction services, Bremick Design + Build 
provides innovative solutions for the retail and commercial industries.

In 1993, Mike Booth and Brett Young established 
Kitchens by Design, a company specialising in 
commercial kitchen planning and design.

After much success and considerable 
expansion, the award-winning company changed 
its name to Bremick Design + Build and today 
off ers consultation and strategic advice on all 
stages of conceiving a new business or growing an 
existing one.

Bremick also off ers support and assistance 
through council and authority approval processes 
and ensures every specifi cation and building 

component adheres to Building Codes of Australia 
and Australian Standards.

Th e company also supports green design and 
prides itself on evolving with the commercial 
climate. 

THE BONSAI, NORTHBRIDGE
Th e owners of this property enlisted Bremick to 
convert a derelict commercial warehouse into a 
modern Asian cafe restaurant with a soundproofed 
karaoke room for private hire, and the fl exibility to 
add more rooms at a later date. 

Th e original building infrastructure didn’t 
allow for the facilities required to set up the new 
business so a program of site works was required 
to install plumbing, mechanical services and a 
power upgrade, as well as ensure the building 
met safety standards compliant with fi re and 
accessibility codes. 

Bremick worked with the existing fabric 
of the building to expose the original layers of 
brickwork, timber and render. 

Th e simple and functional fi nishes complement 
the industrial aspect, and also help soften the space.

hospitality

Bremick Design + Build

THE BUILDING’S 
ORIGINAL FEATURES 
were an important part of 

the new design.

THE BONSAI has a restaurant, 
karaoke room and bar.

THE BONSAI, Northbridge
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CSR Gyprock
More than just a plasterboard, CSR Gyprock’s latest eco range is leading the way for green building practices.

As Australia’s environmental conscience 
develops, designers and specifi ers are 
becoming increasingly interested in 

improving the sustainability of their buildings.
CSR Gyprock has always been at the forefront 

of green building practices – fi rst with the Good 
Environmental Choice Australia (GECA) certifi ed 
plasterboard, and now with the Gyprock EC08 range.

EC08 Partition, EC08 Fire and EC08 Impact 
provide designers of green buildings with the 

fl exibility to specify diff erent grade boards for 
diff erent applications.

Th is can reduce the cost of achieving Green 
Star points because the premium fi re, acoustic and 
impact resistance boards are specifi ed only where 
these characteristics are desired.

EC08 Partition is the entry-level model, 
suitable for areas where fi re resistance and 
acoustic properties are not required; while EC08 
Fire is the original EC08 board, a fi re-grade board 

with higher acoustic properties than standard 
plasterboard. EC08 Fire can be used in both wall 
and ceiling systems.

High-traffi  c areas such as education and health 
facilities will benefi t from the fi re and acoustic 
rated EC08 Impact board with impact resistance.

All of the EC08 products are manufactured from 
gypsum, 100 percent recycled paper and a small 
amount of additives, and can also be recycled rather 
than add to the growing waste problem.

building materials

CSR Gyprock

THE GYPROCK EC08 RANGE can 
be used for a number of applications, 

from residential to commercial buildings.

CONTACT DETAILS
�  CSR Gyprock

19 Sheffi  eld Road, Welshpool
Phone: 13 17 44
Email: gyprockwasalesorder@csr.com.au
Web: www.gyprock.com.au

THE GOOD ENVIRONMENTAL Choice Australia 
certifi cation means the Gyprock EC08 range can help 

developers achieve a Green Star rating. 

CURRENTLY UNDER CONSTRUCTION at 
Triniti Offi  ce Park (pictured) in North Ryde, New South 

Wales, the CSR Gyprock head offi  ce is registered for 
Green Star fi tout certifi cation. 
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EasyStone
EasyStone off ers only the best in local limestone and exposed stone paving 
to suit any commercial or domestic project.

From the pavements of city streetscapes to 
the quiet surrounds of the Mediterranean-
inspired family backyard, stone paving 

specialist EasyStone has the right product to
fi t any project.

Th e company, which is in its ninth year, 
manufactures and supplies an impressive range
of WA-made limestone and exposed stone paving, 
bullnose capping and borders, suitable for all 
commercial and domestic projects.

While there are many great products on off er, 
Abrolhos is a standout – its optional, diamond-cut 
fi nish giving a stunning fi nishing touch.

Th e range is hard wearing, non-slip, stain 
resistant and suitable for driveways, walkways, 
patios, as well as pool and spa areas. 

While Abrolhos is available in four colours, 
EasyStone can create any colour to enhance the 
design theme of larger projects.

Th e range also features matching diamond-cut 

bullnose capping and 1m step treads.
Since its inception, EasyStone has strived

to ensure the introduction of new, high-quality 
products to the market – products, which refl ect 
the latest trends in terms of both colour and 
design.

In addition to this, the team at EasyStone pride 
themselves on customer service and off er a full 
design service where clients’ needs are discussed 
and catered for.

fl ooring

EasyStone

CONTACT DETAILS
�  EasyStone

22 Hoskins Road, Landsdale 
Phone: (08) 9302 5554 
Email: sales@easystone.com.au 
Web: www.easystone.com.au
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Mega Vision Sound 
& Lighting
Mega Vision Sound & Lighting provides the highest quality service and products including 
the latest Panasonic equipment.

With the latest equipment, expertise 
and reliability, Mega Vision Sound 
& Lighting provides hire, installation 

and retail solutions for your audio, visual and 
lighting requirements.

Th e company, formed more than 20 years ago, 
is committed to off ering only the best products. 
Th e Mega Vision team is so dedicated they 

continually strive to ensure that clients are off ered 
the latest leading edge products  to cater for every 
project.

One such product is the extensive range 
of Panasonic plasma screens and projectors. 
Th e  slimline plasmas range in size from 37-inch 
to 103-inch, and are suitable for projects of any 
scale, from building foyers to hotel bars. 

Th e team at Mega Vision also cares about its 
customers, ensuring individual needs are always 
met and endeavouring to see the solution not the 
problem. 

Th e company prides itself on reliability and an 
understanding that an effi  cient and cost eff ective 
service is paramount for every project, regardless 
of the size. 

fi nishes & fi ttings

Mega Vision Sound & Lighting

CONTACT DETAILS
�  Mega Vision Sound & Lighting

25 Gordon Road, Osborne Park
Phone: (08) 9444 6556
Email: talk2us@megavision.com.au
Web: www.megavision.com.au

PRODUCT PROFILES showcase the latest 
products to key industry operators & end users; providing an 
indispensible tool for architects, builders & designers searching 
for the leading contractors, the latest products and premium 
suppliers in WA.

WA’s Best

design PROFILES 
showcase the top designs from leading 
architects, builders & designers; providing 
a major reference guide for business 
looking to build and refit in WA.


